


Social Media = New Ways to 
Communicate to a Diverse Audience 



Purpose: The purpose of this course is to introduce  
       participants to social media platforms and trends 
       that are engaging, build relationships, and  
       provide information, visibility, and credibility to 
       park users, partners, and stakeholders. 



 List common social media platforms that 
are utilized by California State Parks. 

Receive instruction on how to manage social 
media for their park or site. 
Describe California State Parks’ social media 

guidelines and policies. 

Performance Objectives: 

Identify techniques used to incorporate social 
media into park digital media and 
programming. 

Participate in using hashtags and other things. 



Social Media  
THE GAME 



Social Media Stats and Trends 
www.socialmediatoday.com 

http://blog.digitalinsights.in/social-media-facts-and-statistics-2013/0560387.html
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http://blog.digitalinsights.in/social-media-facts-and-statistics-2013/0560387.html


http://www.socialbakers.com/facebook-statistics/india


Who are you connecting with? 



Benefits of using Social Media at your park 
 
• Social media can engage, build relationships with, and provide 

useful information to users, partners, and stakeholders. 
   

• Increase credibility with the public by posting relevant information and 
offering transparency 

 
• Reach younger audiences- Pew Research Center found that  75% of 18-

29 year  olds have created a profile on a social net site. (Feb. 2010) 
 
• Reach non-traditional park users (all adults) and expand visibility 
 
• Building affinity; creating a media presence that positively influences 

perceptions of the park.  
 
• Increasing engagement from the public as visitors, volunteers, and 

members.  









Facebook Stats from 
Insights 

2012 

2014 

Over 3,600 
likes 



2012 

2014 
From 163 reviews to 384 









 Community Climbs 
  Connecting people to their parks.  Join the Movement. #losangeLEGS 



 Community Climbs 
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 Community Climbs 
  Connecting people to their parks.  Join the Movement. #losangeLEGS  



Techniques  
for Using  

Social Media 



Social Media Tips 
 

• Use one RELEVANT picture or a collage 
• Curate ACCURATE Content 
• Be PROVACOTIVE with comments 
• Consider PROGRAMATIC ACCESIBILITY  
• Be ORGANIZED by having a plan & Staff 
• Share similar posts on different media not 

the same for RETENTION 
• Sure, create THEMES 



Facebook for so many things… 

Facebook Tips… 
 



Facebook Albums for sharing Events  



Facebook Apps 

http://www.weatherlink.com/user/bhso


Facebook Thanks 

http://www.facebook.com/scenicoverlook


Facebook Engagement 



Facebook Surveys 



Facebook Translation 



Facebook Special Occasions 



Facebook Special Occasions 



Facebook Answers Questions 



Facebook Shares Visitor Experiences  



Facebook Special Days  



# on Facebook? 



Tell Others your on more… 



Instagram 



Instagram Use # 



Instagram to Engage 



Instagram to Follow up 



Instagram from Visitors Experiences  



Instagram Tips 
 

• Use one picture or a collage 
• Hashtag a max of 3 tags 
• Tags are one word 
• Choose Provocative Pics 
• Minimal Comments 



Pinterest 



Pinterest Tips 
 

• Use one picture or a collage 
• Create Relevant & Provocative Pinboards 

• Crafts, Recipes, Books 
• Minimal Comments 
• Repin Relevant Pins 
• Curate Content 



Tip: Adding a flicker pool to your 
website let’s visitors share and 
comment on photos, creating  
user generated content. 

Flickr Pics 



Twitter 

Tip:  
• Tweet as needed 
• Retweet for support and interest 
• Curate Content 



Yelp Reviews 

Tip: Monitor & Respond 



Social Media 
Overload… 



Getting Started- How to manage 
social media @ 

• Read the Social Media Handbook 
• Who? Get written permission from supervisor. 
• Establish a generic email with IT 
• Register your social media with communications 
• Follow the guidelines, policies, know your limits. 
• Schedule content managers to post and 

respond. 



Social Media Handbook 

 Prior written approval from supervisor/superintendent and needs to be 
filed with Communications Dept. An employee is preferable to be a 
“user”, but could be volunteer, intern, retired annuitants. Cannot be 
concessionaires, coops, or other contractors. 

 Must follow the policies and guidelines, and monitor your site. Only 
begin it if it can be sustained. 

 Plan, and prepare to submit an avatar along with your registration with 
Communications Dept. 

http://isearch/pages/321/files/Social_Media_Handbook.pdf 
media@parks.ca.gov 

Definition – What is Social Media? 
Benefits – Could it help the department? 
Risks – Could it hurt the department? 
Establishing and Maintaining Social Media Communication 
- User Requirements for use and content by the State CIO’s Social Media Standard 
- User Requirements for use and content by California State Parks 
Contacts and Essential Information 

http://isearch/pages/321/files/Social_Media_Handbook.pdf
http://isearch/pages/321/files/Social_Media_Handbook.pdf




Contacts and Essential Information 
If you are interested in engaging in social media on behalf of the department or your unit, please 
contact your supervisor and understand the following policies. 
 
Social Media Policies: 
California State Parks Social Media Policy - Departmental Notice 2010-03 
 
California State Parks Social Media Handbook 
http://isearch/pages/321/files/Social_Media_Handbook.pdf 
 
State Parks Internet Policy, DAM Manual, Information Technology - 1603 
http://isearch.parks.ca.gov/pages/29/files/DAM1600%20INFORMATION%20TECHNOLOGY.doc 
 
State CIO’s Policy - Information Technology Policy Letter (ITPL) 10-02 
http://www.cio.ca.gov/Government/IT_Policy/ITPL.html. 
 
Social Media Standard, Statewide Information Management Manual 
(SIMM) 66B http://www.cio.ca.gov/Government/IT_Policy/SIMM.html. 
 
Public Relations DAM 0100 
http://isearch.parks.ca.gov/pages/29/files/DAM%200100%20-%20Public%20Relations.pdf 
 
Department Brand Image – DAM 2007-02 
http://isearch.parks.ca.gov/pages/29/files/DN%202007-02%20Dept%20Brand%20Image.doc 
 
For questions about registration, approval processes or developing social media content, please 
contact the Communications Office at (916) 654-7538 or Media@parks.ca.gov 
 

http://isearch/pages/321/files/Social_Media_Handbook.pdf
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